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Semoran Bouléwanduction

The Semoran Boulevard corridor (SR 436 from Brosche Ave. to Grant St.) ha
experienced significant changes during the past decade. Neighborhoods
surrounding this corridor have taken on an increasingly Hispanic or Latino
character, while at the same time maintaining the strong values and home
ownership that have always existed in this part of Orlando.

t of the
Ericas

Changes to the businesses and properties within the commercial district hav

been both positive and negative. At the same time that some national chain

have left the area (such as Pizza Hut, &byinrDixie and Wend§), many

of these same stores have become the new homes of vibrant local businesses f **
(such as Oh! Que Bueno, Bravo! and Las Americas supermarkets, and La
Tortilleria). Other national chains have remained and thrived (Perkins and
Albersons) and some new national brands have arrived on the scene

(Walgreens and Blue Water Car Wash).

The same can be said about the age and condition of individual buildings an
properties in the commercial district. Some are new or recently remodeled.
Others, while older, are wefthaintained. But some of the properties within
the corridor have fallen into disrepair, while others have become the home o
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businesses that detract from the character of the area. Crime has become

DIGEY| 55 B

problem in some parts of the corridor.

The Semoran Boulevard corridor also includes several schools, churches and

&

public spaces that serve as anchors and can become the framework for futur

F-1

redevelopment and improvement efforts. Schools include Azalea Park
Elementary, Jackson Middle School and Keiser University, which has recentl /

completed a major expansion. Churches include Orlando Baptist and Prince_gi:

Peace / Principe de Paz Lutheran. The La Costa Urban Wetland is one of
Orlandd® true hidden jewels, and connects to a significant open space

network bordering the east side of the Semoran Boulevard commercial
district. 1
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Urban Design and GMP / Zoning Considerations iR

Semoran Boulevard is a six lane arterial highway with a center median and
narrow five foot wide sidewalks on either side. The study area is located
outside of Orland& fifraditional Citpand all of the existing development is
typical of a lowscale, auteoriented suburban commercial strip. Buildings are f of the
isolated and set back from the street with parking fields in front. i
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Despite these constraints, this part of Semoran Boulevard enjoys a higher ==——
degree of pedestrian activity than many other suburban commercial areas, '
including other stretches of Semoran Boulevard to the north and south of th
study area. Also, from Curry Ford Road northward the Semoranaigisy is RESLOM
narrower than elsewherenlyd100 feet wide) and therefore more conducive

to a pedestriaroriented future redevelopment pattern.

It is also important to note that the entire commercial corridor is vastly under
developed as compared to the intensity allowed by the current GMP future Iagd
use categories and zoning districts in this area. The GMP categories along
Semoran Blvd. corridor (norito-south, see map) are:

Community Activity Center (CAC): 0.7 FAR 40 units per acre
Mixed Use Corridor (MUC): 0.5 FAR 30 units per acre =
Urban Activity Center (UAC): 1.0 FAR 100 units per acre
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In contrast, nearly all properties within this corridor are currently developed I i

a Floor Area Ratio (FAR) of 0.25 or less, with no residential component. Cldgarly,

there are ample opportunities to create an improved urban environment

through intensification and redevelopment. 3o

REHLON

Lastly, from Danube Way to Curry Ford Road nearly all of the retail commerc¢
district is on the east side of Semoran Boulevard. The west side has some
office uses (mostly house conversions), and in one area a long fence that
screens the backs of homes from the highway. Because of this, major urbar
design initiatives can focus on the east @idehile not forgetting the needs of =
the west side. 2
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Regional Context

Semoran Boulevard is strategically located on tl
east side of the Orlando metropolitan area. It ig
the primary route leading north from the Orland
International Airport and the primary route for

auto traffic between the airport and such critical

destinations as Downtown Orlando and the
University of Central Florida.

As such, the Semoran Boulevard Business Dist
is an important gateway into Orlando for our

residents and for many visitors new to our region.
It is the first commercial district these visitors sge

as they enter our city. For this reason, the
improvement of Semoran Boulevard is importar
not just to the businesses and residents of the
area, but to our region as a whole.

The first impression created by Semoran

Boulevard is just as important as the impression

- W
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destinations like Downtown and UCF.
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Regional Context )

Taking a closer look, Semoran Boulevard can b¢
divided into two major parts. From Orlando
International Airport to just south of Curry Ford
Road, it functions as a suburban highway with
limited driveway access. The righitway is very
wide, and traffic travels a higher speeds.
Restaurants and inwardigriented shopping
centers are clustered at major intersections such
as Pershing Ave., Hoffner Ave., and Lee Vista

Boulevard. Some of these businesses focus mQreKALEY st

on airport travelers as their main customer base
rather than the surrounding community.

Beginning just south of Curry Ford Road, the
character of Semoran Boulevard changes
dramatically and becomes a more community |1
oriented commercial business district. The right
of-way becomes a narrower 100 feet wide, and
traffic slows. A continuous strip of businesses f
the road, each with their own driveway access.
This is the Semoran Boulevard Business Distric
and the subject of this Vision Plan.
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|l 26 OlY hNIIlYyR2Qa %2yAy3d hNRAYlIYyOS KSft LJ 5
implement the Vision Plan for Semoran
Boulevard?

¢KS /AiGéQa %2yAy3d hNRAY!I Yy OSAPerking hoz Ladiscapiad®ie wayroSredte witler X
Development Code or LDC) will be one of the maintoolsusedd A RS gl t 1a oAttt 0SS uzZhardséapey 3 S
to implement the Vision Plan. The LDC includes standards fand knee walls in place of parking lot landscaping.

design features such as: ABuilding Locatior Place buildings closer to the street, with
ASigns; Size & types of signs, number of signs allowed; parking at the side or rear.
location on the property APermitted Useg Encouraging mixed use redevelopment,

ALandscaping Types of plants and trees; location on the changing the type of uses that are allowed in certain districts.
property.




Here are some things about zoning that you may
not have thought about before.

What is the Purpose of Zoning?Many people do not like
the restrictions zoning places on the use of their own
property, but still worry about what might happen on other
properties in their neighborhood. Think of the Zoning
Ordinance as a compromise between you and your
neighbors, and between you and the larger community.

You are restricted, but so are your neighbors.
Everyone knows what the rules are.

Successful Zoning Regulatiorsse based on proper
enforcement of the agreedipon standards. Once you and
your neighbors decide what rules will apply to everyone, the
City itself takes responsibility to enforce those rules, using its
GL2ft AOS L2 ¢ SNREPDE

Zoning Regulations Can Be Phased In Over Timmake it
easier for property owners to comply with a new
requirement.




1. Semoran Boudé&lrafging Themd !

What unifying design themes will guide the The planning principles that guide the Vision Plan are:
Vision Plan for Semoran Boulevard?

AWelcoming and guiding customers to the goods and service

The Semoran Boulevard Business District is more than just 1€y need.

the sum of its parts. Although we will look at Semoran A Promoting awvalkable main streetstyle development
. 2dzf SOFNR at ASOS . & t ASOS¢ pattern
opportunities, the unifying themes that stand out are

; . o - AVisually deemphasizing the automobile
guided by the planning principles of the Vision Plan.

A Promoting a mixture of uses
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Welcoming and Guiding Customers to the Goods

and Services They Need

The interchange reconstruction project completed in 2009

Turn an attractive bridge into a true landmarg Building

offers a great new opportunity to make the Business District from the great foundation offered by the newly recon

entries at Lake Underhill Road and Yew Drive even more
welcoming and attractive to potential customers.

Turn this landmark into a great new entry to the business
district ¢ Street trees, landscaped pedestrian areas and
textured crosswalks at the Yew Drive intersection will truly
catch the eye.

Directional signage for customers entering from the SR 408
ramp (left) are part of the vision, but not visible in this view.

structedbridge, this Vision Plan proposes to add flags to the
tops of its four pillars, then create an iconic landmark sign
across the bridge span.

Please note that City resources are currently unavailable to
fund the improvements shown in this vision.

ADD FLAGS T
BRIDGE PILLARS

SEMORAN

TEXTURE

STREET TREE$ &
LANDSCAPING
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Welcoming and Guiding Customers to the Goods 9
and Services They Need

Attractive Intersection¢ Overhead wires are replaced by
mastarms holding the traffic signals.

Crosswalk EnhancementsAnother way to give the La Costa

5NA DS AYyUGSNERSOGAZ2Y | GasSyaS 2F L) I OS¢ gAftf
enhancements like colored or stamped concrete crosswalks,

special signs and/or banners.

G2 I RR a
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Please note that City resources are currently unavailable to
fund the improvements shown in this vision.

ADD DIRECTIONAL SIGNS ATTRACTIVE

STREET INTERSECY

ADD BANNERS TO CROSSWALK ENHANCEME
ATTRACT CUSTOMH y <




Why is the Sidewalk Important 10
to Your Business?

alyed o0dzaraySaa 2¢6ySNE al &z ¢ Soyoumightsay that the main audience for attractive ~  §
AARSpLE] 6KSYy Ffvyzad +ftt gz2:aARSgltla YR LlzofAO all OSg
This is a good question that deserves a good answer. the thousands of drivers that pass by every day.

Yes, most potential new customers are drivers, yet the

sidewalks and public spaces are the areas that they see firs

as they pass through the business district. Will this first
impression make them want to stop at your business?




Promoting aWalkable 11

Business District Retail Districts

Sidewalksc2 A RSY G KS LJdzo f A Mardstaped ¢ Street furniture and street treesput the finishing touches on

behind the sidewalk. Thisardscapencludes brick pavement the public environment.

FYR + £26 al1ySS slfté G2 &< Landscapingan make outdoor areas more attractive without\:
This Vision Plan proposes this design for the public 0ft201Ay3 GKS Odzadi2YSNQa OAS;
environment on the east side of Semoran Boulevard from
Lake Underhill Road to Curry Ford Road. On the west side
this design is proposed from Kalmia DriveAtodoraStreet.

Chapter ___ of this Vision Plan sets proposed guidelines for
design and location of landscaping on business properties, as
well as the types of plant material to be used.

LANDSCAPING ALLOWS
VIEW OF BUSINESSES

—
T O,



Promoting aWalkable 12
Business District Office Districts

Sidewalksg One way that the needs of Office Districts are ~ Landscapingan make outdoor areas more attractive without
RAFFSNBYy (G GKry GkKz2as§ 2F wsio0t2O01Ay3d UKS Odz@auzYSNRa OA R
SYBANBYYSYUe Aa y2u YSSRSR Chapter 6 of this Vision Plan sets proposed guidelines fot
hNIFyR2Qa h¥FAOS SAAaUNROU I designand location of landscaping on both office and retaill
buildings and parking lots be set back from the public properties, as well as the types of plant material to be used.

sidewalk.

Street Treeg; This Vision Plan proposes a consistent canop
of street trees in both the Retail and Office Districts from
BroscheRoad (the Orlando city limits) south to Curry Ford
Road.

SIDEWALKS DO N WELLLANDSCAPEBUT
NEED TO BE WIDE DOES NOT BLOCK VI




Visually Deemphasizing 13
the Automobile

The preferred location for parking lots should be behind the Chapter 6 _of this Vision Plan sets proposed site design
businesses instead of in front. There should be enough ~ Standards for new development, redevelopment and building
parking to serve customers but not more than is needed.  renovations that will encourage better parking design.
Outdoor areas should be attractive and inviting to customer:

arriving by car, by public transit or by foot.

s B
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Promoting a
Mixture of Uses

Semoran Boulevard already provides a wide range of goods
and services. By promoting greater intensity and a mixture of
uses as properties redevelop, the Vision Plan will encourage
an even more vibrant and exciting business district.

Imagine the wide range of uses that will take shape in the
2000foot walk from Lake Underhill Road to the International
House of Pancakes restauranthe blue-roofed building in

the far background of this photo.

14




15

Because Semoran Boulevard is a large business district, it is important to look closer and see how it can be
improved piece by piece. This map shows the different locations within the business district that are
given particular attention in the following chapters of this Vision Plan.
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Welcoming and Guiding Customers

The SR 408 interchange reconstruction project completed it The new bridge is a great improvement over the old

2009 offers a great new opportunity to make the Business overpass. New architectural features include decorative
District entries at Lake Underhill Road and Yew Drive even pillars on both sides of the bridge span, attractive retaining
more welcoming and attractive to potential customers and  walls, new lighting and underground utilities.

those passing through.

SR 408 Bridge as it looks todgyfhis is the view from the
north, as seen from the intersection of Semoran Boulevard
and Yew Drive.

SN

Ssi WEST | —_—
Sz ; | \
Downtown S s

Orlando -
TR T CETEN S = =R

LOOKING SOU'I:H FROM
YEW DRIVE




ADD FLAGS TpD
BRIDGE PILLARS

1

Turn an attractive
bridge into a true
landmark

Building from the great
foundation offered by |lusfs
the newly recon
structedbridge, the
Vision Plan proposes e
to add flags to the top s
of its four pillars, then |
create an iconic
landmark sign across
the bridge span.

"LANDMARK SIG

Street trees, ON BRIDGE SPAN.

landscaped pedestrian
areas and textured
crosswalks at street
intersections could e
truly be eyecatching.

SN

STREET TREE$ &
Directional signs for S LANDSCAPING
customers entering @&, | | 0 S| 1 B :
from SR 408 ramps ATy~ I e o s s s e B

(left in each photo) are 3 X §  SEMORAN -
included, but not 5 i R :
visible in these views. f##

(Please note that City
resources are currently ma— . .
unavailable to fund — TR e — e -
the improvements : -
shown in this vision.)

YEW DRIVE

CROSSWALK




Welcoming and Guiding
Customers

Lake Underhill Road The SR 408

reconstruction project completed |

in 2009 offers a different set of
challenges and opportunities for
customers entering the business
district from the west.

The new SR 408 exit ramp puts

these customers on Lake Underhf o =

Road near Andes Ave., over ene
half mile west of Semoran
Boulevard. Even though the

reconstruction project has greatly
improved the appearance of this
area, this business district entry
can be made even more
welcoming and attractive to
potential customers by adding
street trees and directional signs.

(Please note: City resources are |

currently unavailable to fund the
improvements shown in this
vision.)

18
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Welcoming and Guiding
Customers

Curry Ford Road GatewayFor
customers traveling north on
Semoran Boulevard, the highway
narrows markedly as one
approaches the business district
at Curry Ford Road.

These photos show how a

at this intersection (such as
gateway columns, as depicted)
could let visitors and customers
know they are entering a new and
unique community.

(Please note: City resources are
currently unavailable to fund the
improvements shown in this
vision.)
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relatively simple gateway feature [l

LOOKING NORTH TOW/
CURRY FORD RD.
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4 . Semor an

(A) The Restaurant District

2 =R
{SY2N}y . 2df SOENROA -
Restaurant District i3 g

A0 B ) LR
There are many eating places in the ?ﬁ' : % ARDaTe]
Semoran Boulevard Business District, : e
one of the greatest concentrations of 5

-

[
S [T T

restaurants is between La Costa Drive E_—— L fm; :&llﬂr —
and Costa Del Sol Street. Here you willbaB [ 2 _EE 5 D AN T T ] —
find Perkins, L&aridad Baskin Robbins, = s HEEE " e S =
Oh!QueBuendH | yR GKS ¥ . EQEE;?L T i
(now closed). o e e VB RSN RY . =jas
This concentration makes it a good pla ‘ *l\ ‘ s
to demonstrate the design principles that ] <] qa=
can apply to restaurants and other : ' i %EL ] E |
retail businesseg anywhere on Semora %WJH Pﬁl IE O
Boulevard. STID S /
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Restaurant District
Design Issues

Public Areas: Sidewalks and Streets WL ii"e‘:f"ikaf“ I ' " %00} HIIIII‘II‘I ﬁl“l.lwﬂ"rlls 201 Ae8 M .SLeEgl. ” N-“'.oasv.tc.ez .{exugod
These are the areas that customers seg -y , s0|B2j2u428 1 8d0n3 6007 & e .
first as they pass through the restaura
RAZGNAROG @ YR & f
second chance to make a first
impression.

Accesg; Since the Florida Dept. of Tran

Boulevard in 2008, southbound
OqzéGQYSNﬁ OF yQi

Sol Street more important than ever.

The Alleyc Behind these businesses is
alley that is now unfinished and
unS|ghtIy, but could become one of the B 1{,,
wSadl dzN yi 5AaiNK Gl

Utility Corridor ¢ This Vision Plan \ 2
proposes possible new uses for this  [(EHEEEEE i1
corridor, which is just behind the v Sl
Restaurant District.
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Restaurant District
The View From The Sidewalk

As can be seen here, Semoran

2dz SOFNRQa adNBSf
spaces need improvement. There are ™.,
lot of drivers in this photo, and they are | |
all potential customers. This is what thejis
see today as they slow down to pass
through the Semoran Boulevard Busine
District. The following pages look at the
wSAGFdzZNI yi 5AaidNA
in more detail, and show recommended
improvements to this public
environment.




Restaurant District; 23
Challenges

This is the view of the Restaurant District as seen from the IS welkmaintained, it is not welplaced. In some places this
point of view of potential customers driving northboundon t FYRa Ol LAy 3 o6t 201 a Odzad2Y SN
Semoran Boulevard. What challenges and opportunities Uninviting Outdoor Areas Large, hot, unmarked paved

stand out here? areas do little to welcome potential customers.

Sidewalk- The narrow sidewalk gives the area a cramped,
uncomfortable feeling.

Landscaping The hurricanedamaged tree gives this area a
run-down appearance. Even though most of the landscapir

HURRICANBAMAGED
TREE NEVER TRIMME

UNINVITING \

LANDSCAPING BLOQKS OUTDOOR AREAS
VIEW OF BUSINESSE

NARROW SIDEWALK /7




